Social Marketing — Connecting the Dots
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Objectives

Define Advertising and Marketing vs. Social Marketing
Discuss the USDA approval process
Review the ADHS and AZNN approval process

Review the current “Brighten the Family Table”
campaign

Complete assignment by the next committee meeting
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Advertising Definition

“The act or practice of calling public attention to one’s

product, service, need, etc., especially by paid
announcements in newspapers and magazines, radio,

television and billboards.”
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Social Marketing

Social Marketing is defined as is the application
of commercial marketing technologies to the
analysis, planning, execution, and evaluation of
programs designed to influence voluntary
behavior of target audiences in order to improve
their personal welfare and that of society.

SNAP-Ed FSN FY2016 Guidance
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Social Marketing is Unique

e Commercial Sector e Advertising
Marketing — Only one of the
— Typically goods and communication options
services for influencing behavior

— For profit in social marketing

e Education

— Focus on information,
knowledge, skill building

— Often directed toward
individuals or small
groups

e Awareness Campaign

— Focuses on awareness,
not behavior
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Formative Research

 Understanding the audience is vital

 We are not the experts, no matter how much we may think
we know. In order to incite change, we must understand
what motivates their behavior.

* Emotion and logic

e Selecting the target behavior

e The behavior should be as specific as possible
e Use existing data when available
e Conduct exploratory formative research as necessary

e Segmenting the audience

 If your goal is to reach everyone, in reality you may reach no
one.
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The Basics

The Social Marketing Wheel

Research
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Step #1
Planning and Strategy

N

Research

e |dentify the health problem
e |dentify your target audience

e Research the scope of the problem (formative
research)
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Step #1
Planning and Strategy

N

Research

nom do you want to reach?
nat do you want them to do?
nat factors influence their behavior?

nere do they act?

S £ £ £ =

nere should we offer services?

« How should we promote the program?
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Step #2 Selecting '
Channels and Materials

Research

« |dentify the messages you want
to send

« Choose appropriate and effective channels of
communication

. mass media, posters/brochures,
newsletters, etc.

. radio, television, billboards
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Step #3 Developing
Materials and Pretesting

Research

Develop messages

Develop materials for delivering the messages

Test materials with target audience

Revise materials based on pretesting outcomes
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Step #4
Implementation

Research

« Promote and distribute through chosen channels

« Review activities and track audience reactions
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Step #5
Assessing Effectiveness

Research

« Evaluate the campaign

« Assess how the program affected the beliefs,
attitudes and behaviors of the target population
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Step #6
Feedback and Refinement

Research

« Make revisions to the campaign (based on evaluation
outcomes)

« Receive and provide feedback
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What does a Social Marketing
Campaign look like?
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USDA Approval Process

e All AzNN social marketing campaigns are reviewed by USDA

e Campaigns must meet the same requirements as all site qualifying
methodology.

e Each method (TV, radio, billboard, online targeting, grocery stores) must
meet the requirements and is reviewed by meticulously USDA.

* FSNE social marketing campaigns are guided by the “50% requirement”
rule for media activities delivered to persons.

 The current USDA formula for program selection is as follows:

* Programs selected must have, on average, at least 50% of its women
18-49 audience that meet the target criteria, which is defined as
women 18-49 with an annual household income of $25,000 or less
(food stamp eligible).
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AZNN/ADHS Approval Process

Communication Team Timelines
Program Manager: Stephanie Martinez Registered Dietitian: Kristi Mollner | Designer: Sue Briody | Translator: Patty Moraga-Quezada
Vegetables and Fruits October 2015 - February 2016
. . BNPA L.
e Planning Content Edit and e o yra Program FINAL ADHS/Governor Printing Warehouse
Meeting Deadline Proofreading Y Approval b FINAL Approval Deadline Deadline
DUE DATES 5/19/2015 6/29/2015 7/3/2015 7/10/2015 7/15/2015 7/20/2015 7/22/2015 7/24/2015 8/14/2014 8/21/2015 9/25/2015
E?C;EEE\JFFN Stephanie, Sue, BENN
: 5 . P e ! Kristi Susie Patty Sue Communication Stephanie Sharon Karen Sue Sue
Senior Bulletin Kristi
X Team
Recipes (7 total)
Concept ’ Final = =
. Comp Approval Translation o Susie Stephanie Sharon Karen Sue Sue
Posters - Moses Presentations submission
Website Content 8/3/2015 8/7/2015 8/14/2015 8/18/2014 8/25/2014 8/29/2014
Template provided by Moses Krisit Patty Susie Stephanie Sharon
Contractor Downloads Planning 9/1/2014 thd thd tbd 9/14/2014 9/22/2014
Preschool
i Patty . .
Elementary Moses Krisit Sue Susie Stephanie Sharon
= (as needed)
Adult/Senior
Website Updates Content Updated on EWBW during the last week September 2015
EWBW Home Page
Champions for Change page
Current Campaigns
SNAP Sue Sue Susie Stephanie Sharon
What's Happening
Campaign Recipes
Misc. Materials
Parent/Kids MYRIAD
Media
Television/Radio
Final )
On-line Ads - Moses Comp Approval Translation submission Stephianie Sator sa=d
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ADHS NN FY16 V&F TIMELINE

10/12/15

Print
Materials
Due

11/16/15

11/23/15

11/30/15

12/14/15 | 12/21/15

Vid/ Aud/
Online
materials Due

pRIELLS Need USDA
Present ’ Qualifying 4 Creative Due |Campaign
v Purchase/Negotiate Med
Media Plan achiss g tidle Madky Data for A.ppmvaI/ Date
Signed Auth
approval
Status:
P t SQEHT‘:J'SDA i Creative Due |Campai
RADIO rES?n Purchase/Negotiate Media Hen il Approval/ L Sue IRl
Media Plan Data for . Date Start
Signed Auth
approval
Status:
Send USDA ::;:OS:II:A
OUTDOOR ({Billboards, Presgnt Purchase/Negotiate Media Qualifying Signed Auth Campaign
Posters) Media Plan Data for Y Start
s Creative due
P date
Status:
Send USDA :““ USIBA
Present 5 . [Qualifying F Campaign
Purch; N te Medi
TRANSIT e urchase/Negotiate Media Stiioe Slgmaf]Auth ctart
i Creative due
date
Status:

Send USDA A wcval
cnoc’mv STORES (News| Pres?nt Purchase/Negotiate Media Qualifying Signed Auth Campaign
America) Mecdia Plan Data for 3 Start
It Creative due
P date
Status:
Need USDA
Send USDA
SPECUATY.O0H Present Clpu alifyin Approval/ Campaign
{Carnicerias, Rec s Purchase/Negotiate Media gl Signed Auth
Mecdia Plan Data for 5 Start
Centers, C-Stores) el Creative due
date
Status:
RENAUS0A. Need USDA
Present : Qualifying skl Creative Due |Campaign
Purchase/Negotiate Medi
ORLINE Mecin plan, | Ut Negdtiatemedia [ 4o Approval) Date start
Signed Auth
approval
Status:
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Brighten the Family Table @ a Glance

e Campaign Materials

e Television

e Radio

e Out of Home

 Online and Mobile Ads
* Web Site Updates

e Social Media
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Brighten the Family Table
Campaign Materials

Champions for Change
Arizana Nutrition Network

Vagetables and Fruits - A Way of Life Kitchen Timesaver Tips

Brighten the Family Table ek R T e e R T Rk &
By Adding Vegetables and Fruits to Every Meal!

el these tasty foods whenever you can. There re so many calorful vegetables and frults o enjoy| 0 enjoy and saand with your loved

tabout 24 pounes

Make Your Vegetables and Fruits Last Longer and Taste Better 28 s e oo i osmrel cheese
e e sioings
Oivections B
=
Apples Unripe.- oo tempersture, e
gy Mol ry Double 1 For your next bt s ool
4 ic g = \ casserule o stew try doubling ot o o s s
G fooms oodks whhsimrgodon] 2o Beans ‘Skins may tur biack the recipe and freering the
= ) b nd genth s out he seech and
Refrigerator « et dild gl a5 maodles I a largs misieg bowt
Paic sas cooking nest weais dinner a . :
Lwesh ol b3
s . sl andpepers ook
R K SR Bt e S e G e A Clean I il up the sinkowith e e i
Tor s soaopwmtr s wash e e
Grapefruit Haom temperature - auay i e e ol il el g i o it e e
Reom temperature: from direct sunilght; Clean-up o much faster
iy v Make 4 s, 1 e
A : Relrgerate ony Ifyourworit vou N
Refrigerated s them before they spoi sse ohen, such as caoking oils/ Y
2-3weeis TN Lk saravs, spatulas, cutting boards,
and spices, within easy reach.
Bell Peppers d You won'shave toscarch for
Refrigerator c t them later.
Pastc bag i arrots
5 doys 4 atrigarator

Money Saving Tips
1 s possiie t it vegetables 3nd frults nto any budget, There 012 many ow-cost ways 13 Meet your vegetabie and
frut needs,

Cucumbers

Summer Squash Calebrate the season. Look for uegetales and fruits that ane In sesson. Your local famers' market is a great sounce.

Retrige ator e of seasonal items
3-adays
5 Try cannied or frozen. C vegatabies and fruts may be lass x;
3 - Ptan and cook smart. &dd leftowar vagats sas to casseroles or bend therm to maks soup. Overripa futis grast
USDA for smoothies or baking
—_ For more healthy tips and recipes, call Usa your Cash Valua Vouchers. Cash Value Youchars {CVWs] can be usad to purchasa vagetasles and fruits at the.
1-800-695-3335 or visit www.EatWellBeWell.org hai store or at 3 WIC authorized Farmers’ marset.
1-2weess
L= — NAP EBT bareft ca slants and d

USDA is-an oqual opportunity provider and amployer. This material was funded by USDA's Supplomental el ruits.
Butbihac fsean S by muiiiousfoods or  btte gt o find 0t move,contoct -600-352.8401. AZHN 10-16 Fortip

EatWellB

Parent’s Fun Food News Parent’s Poster
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Brighten the Family Table
Campaign Materials

Whera Are All the Vegetables and Fruits?

BHIG“'E" o Helth Etin s God For You  From s to Tos

the Family Table

Kid’s Fun Food News

For healthy eating tips and games, visit EatWellBeWell.org

Kid’s Poster
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Brighten the Family Table
Campaign Materials ot hesh s,

w Greek yogurt, pon-fat

1 tablespocn diced chipotls pepper
in adobo sauce {sbout 1 pepper}

1 bewspen clive of «cup shredded carrots
2 1eatpoons apple Cder Vinegar 1cup diced appie wi

1 tablespoon sugar % cup finely chopped parsiey ot fodks
Cook's Note: Use less chipotie pepper to decrease the spiciness -

Directions

BHEQH i EN i
Your Table 3 Abkmomndie
soaps, rice dishes, and
(= ' 1
| Grapefruit Avocado Salsa
3. Keep o container of washed <
- or frylbs i ey * Ingredients
] o
are good for y 1 cup dioed pink grapefruit sepments 1 tabi e
ral need: 4. Choose vegetable-baved sougs, % cup greens cekoers, green and Whils 2 teaspaces sugar
a5 tomato, bean, o parts finely chopped
s wedl a5 the vogetables and frults that offer e = Mblsipadm b o n [
. od falape % cup diced svocado
1 teaspoon bme rest
Vagetatia o frust Directions
1% han
Ity == -
and =z 4
= Healthy tecth y
- b
and gums - = -
= LISDy
10 Iower the fiak ol L e e v - )

(Ta sty Taco Rice Salad

Ingredients
1 pound lean ground

Polsium 3 cups tomateas, chopped
1 seeded jalapedio, finely chopped
2 o lettoce

Cther Nutrieats

1 cup ko, chopped heese, shiedded
1 tablespoon chill powder

For more healthy ti) Dlr_ﬂ:tiuns

1-800-695-3335 or visit www. EatWellBeWellorg A

LD i 30 el opportunsy provdier and emploer. Tris material wid fusded by LSDA' Supphrmentad
Wutrition Assistance Progras - SHAP.

Senior Bulletin

e, vt Fatibesieiain g

Recipe Card
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Social Media

Facebook

Brighten the Family Table! Eating vegetables and fruits is a great way to keep your body healthy, strong, and
full of energy. These colorful foods not only contain a wealth of nutrients but are also full of flavor! Enjoy
tasty vegetables and fruits with your meals and snacks to keep you and your family healthy. For more
information visit www.eatwellbewell.org

Make food fun. Serve fresh vegetable sticks (zucchini, yellow squash, celery, red pepper) with a fun dressing
such as “Snow Princess Dip” (low-fat ranch dressing), hummus (puréed chickpeas, olive oil, and lemon juice),
or “Alligator Eyelash Dip” (plain, low-fat yogurt mixed with dill or other herbs). For tips and recipes visit
www.eatwellbewell.org/recipes

Brighten the Family Table! Colorful vegetables and fruits are foods you can eat throughout the day to make
you feel and look healthy. Make it a habit to include these tasty foods in your family’s meals and snacks each
day. There are so many colorful vegetables and fruits for you to try and enjoy! For more information visit
www.eatwellbewell.org

Children learn about vegetables and fruits when they help prepare them. All of the mixing, mashing and
measuring makes them want to taste what they are making. It’s a great way to tempt your picky eater into
trying vegetables and fruits. For tips and recipes visit www.eatwellbewell.org/recipes
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http://www.eatwellbewell.org/
http://www.eatwellbewell.org/recipes
http://www.eatwellbewell.org/
http://www.eatwellbewell.org/recipes

Social Media

Twitter

Brighten the Family Table. There are many colorful vegetables and fruits to try and enjoy! For more information
visit www.eatwellbewell.org (140 w/spaces)

Celebrate the season. Look for vegetables and fruits that are in season. Visit www.eatwellbewell.org for tips and
recipes. (124 w/spaces)

Your local farmers’ market is a great source of seasonal produce. For more information visit
www.eatwellbewell.org (114 w/spaces)

Canned and frozen vegetables and fruits may be less expensive than fresh. For more information visit
www.eatwellbewell.org (122 w/spaces)

Be a role model. Kids learn from watching you. Eat fruits and veggies and your kids will too. For tips and recipes
visit www.eatwellbewell.org

Eat smart to play hard. Offer fruits and veggies at meals and snacks. For tips and recipes visit
www.eatwellbewell.org (120 w/spaces)
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http://www.eatwellbewell.org/
http://www.eatwellbewell.org/
http://www.eatwellbewell.org/
http://www.eatwellbewell.org/
http://www.eatwellbewell.org/
http://www.eatwellbewell.org/

Brighten the Family Table

5 Agpr P Pandorsfadio - List., M Chamnpions for Chan. B3 Welcome toFaceba,, [ MSHcom @ SueSchwingendor . F Phoso Gallery | SNA. B AU foedacks Hocke.. » (] Other bockmarks

http://www.eatwellbewell.org/parents/videos
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http://www.eatwellbewell.org/parents/videos

Out of Home Advertisements

Grocery Stores
School Buses

e Billboards
FatWellBeWellorg e Transit Shelters
e Laundromats

smpions for Change
Avizona Nutritian wetwars

For tips and recipes visit

EatWellBeWell.org
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Online Advertisements

the -
DHEGHFE {:{,",2” TS cnmmﬁllnrg

HI GHTJJE[_: ‘llll }Iallrenil :;:. : Eham @Lha
table : 5 2
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J table 4 \‘ .. ' Arizona Nutrition Networ
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Website Analytics

Advantages of using Google Analytics:

e Target your online visitors
e Measure the results of your campaign
e Customize for greater exposure

e Evaluate traffic flow

e Improve your quality JHJ)IJ@H‘EEJNJ«

the family table

LEARN MORE
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Brighten the Family Table
Website Analytics

Audience Overview Nov 6, 2015 - Dec 6, 2015

All Sessions
100.00%

Overview
@ Sessions

40

20

e
Nov 8 Nov 15 Nov 22 Nov 29 i
B New Visitor M Returning Visitor

Sessions Users Pageviews
303 220 312
DR . | o AR | AN
Pages / Session Avg. Session Duration Bounce Rate
1.03 00:00:33 97.69%
ad=mae == N ~ - | RAGESS ]

% New Sessions

71.95%
@ AR G
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Brighten the Family Table
Media Correlation BY MEDIUM

| . TV PLACEMENTS [——1RADIO PLACEMENTS =3 ONLINE PLACEMENTS @S OOH PLACEMENTS emguus TOTAL SITE VISITS ‘
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Assignment

Complete the Course Overview and the Social
Marketing Basics of the CDC Social Marketing and

Physical Activity Course by the next committee
meeting on February 2, 2016.

http://www.cdc.gov/nccdphp/dnpa/socialmarketing/training/index.htm

Be prepared to report to the group three to four
interesting points you learned from this course.
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