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Overview

Focus groups: Objectives and outcomes
Applying the results: Maricopa Healthy app






Focus Groups: Overview

Objective
Method

Target Audience
A Caution



Process

Wave 1: Perceptions

Wave 2: Testing
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Significant Findings

Wave 1

English group results
Spanish group results



Significant Findings

English Group

Spanish Group

Fresh fruit
Good quality
Local
Don't take SNAP

Community

Outdoors

Fresh fruit
Freshly picked




Significant Findings

English group

Rankingl Ranking3 Last

A éCost of produce at Farmers’ markets is reasonable. éEninsh [
éThe Farmers’ Market is a friendly, welcoming place
: gwhere shopping is a positive experience.

§Farmers selling vegetables at the market often pick

C2  the produce the night before or the morning of the  English
........................ ATt N

§Farmers' Markets are friendly to families and provide

H1  ian opportunity for family members to make healthy §English

food purchases together.

Farmers’ Markets offer nutritious foods that can heIp
improve my family’s health.

;Farmers Markets offer produce that is of a higher
.quality than can be found in a grocery store.

éFarmers Markets offer unusual varieties of fruits and
‘vegetables for the shopper to try.

éShoppmg at the Farmers’ Market helps keep my
;family healthy while helping support local farmers.




Significant Findings

Spanish group

Rankingl Ranking2 Ranking3 Last

éThe Farmers’ Market is a friendly, welcoming place

C1 : L . .
‘where shopping is a positive experience.

2 éFarmers selling vegetables at the market often pick the S anish T 1
‘produce the night before or the morning of the market. P

gFarmers' Markets are friendly to families and provide an 5 ; E
H1 ‘opportunity for family members to make healthy food  Spanish [
‘purchases together. : : : :

éFarmers' Markets offer nutritious foods that can help
improve my family’s health.

H2 éSpanish

éFarmers Markets offer produce that is of a higher quallty S
éthan can be found in a grocery store.

anish

éFarmers' Markets offer unusual varieties of fruits and .
L 5 Spanish
;vegetables for the shopper to try. :

éShopping at the Farmers’ Market helps keep my family
;healthy while helping support local farmers.

éSpanish




Significant Findings

Wave 2

English group results
Spanish group results



Highly-Ranked Concepts

| \“T_, ' From the farmer
. @y |

to your fridge

Nothing is
fresher than the
farmers’ market.

www.letsgrowourown.org

Artribute

Applies to me
Conveys the idea of healthy food

Would get my attention

Makes me want to shop at a Farmers

Market I
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Highly-Ranked Concepts

Turn your grocery \ISSION

Inta a grocery gx-perience

Fresh-Picked Produce ~ Tastings
Hot Food ~ Music ~ More

Concept
Attribute s L
Applies to me 36 36
Conveys the idea of healthy food 39 39
Would get my attention 40 36
Makes me want to shop at a Farmers
Market I . 42 3.7

32

28

34

3.1

3.3
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2nd 1
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4th 1 1 1
5th 1 1
6th 2
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Highly-Ranked Concepts

Alimentos naturales, del campo a su mesa.

Concept
Attribute A (o] c M Concept
Applies to me 46 43 40 38 Rankings

Conveys the idea of healthy food 46 46 42 41 1st .
2nd

Would get my attention 41 46 43 3rd
4th

Makes me want to shop at a Farmers . 45 41 29 5th

Market




Highly-Ranked Concepts

El ir de compras es una ocasion
para salir en familia.

Attribute N M Concept
Applies to me 46 38 Rankings
Conveys the idea of healthy food 47 4.1 1st I
2nd
Would get my attention 45 43 3rd
4th
Makes me want to shop at a Farmers I 29 5th
Market




Additional Findings

Lack of top-of-mind awareness

Literal interpretation of concepts

to your fridge

Nothing is
fresher than the
farmers’ market.

www.letsgrowourown.org

El ir de compras es una ocasion
para saliren familia.




Questions on Focus Groups?

i B




Applying the Results




ackground: Maricopa Healthy
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Recreation Center

Rock Climbing

Rugby

Running

Shuffleboard

Skating

Soccer

Softball

Garden Sloppy Joes

Kale and Cranberry Stir-
fry

% Lentil Soup with Lime

Juice

_ Stuffed Peppers with
. Turkey and Vegetables

Summer Vegetable and
Pasta Salad

4 Tomato Melt

Zucchini Zowie




Focus Groups
- App Design

When are
markets open?
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Description ™

Days/Times Open

Saturdays
8:00 AM-1:00 PM
October-May

Saturdays
8:00 AM-12:00 PM
May-October
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Focus Groups
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Do they take my ARKE
food benefits?

IViay-uctoper
Payment Types

Accepted: Cash, credit, SNAP, WIC,
FMNP

More About the Market

As a program of Community Food
Connections, a 501¢3 non-profit
organization, the Open Air Markets at
the Phoenix Public Market take place
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Focus Groups
- App Design

Net\ & .ver

istown

(arefree

Is it affordable?

Fountain Hills

8 =
Mobile Maricopa

Google

Chawimut

EBT/WIC OK NO EBT/WIC




Focus Groups
- App Design

Is it affordable?
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ARIZO
UNIVER
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EBT/WIC OK

0 W

Agritopia Farm Stand

10 ERT/WIC
NO EBT/WIC

ASU Farmers Market

Buckeye Farmers Market
NO EBT/WIC

N/A

u 3:13

NO EBT/WIC




Focus Groups
- App Design

Are farmers’
markets
convenient?

;grltopla Farm Stand
: NO EI
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arizonal, Ahwatukee Farmers Market

COMMUNITY
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Focus Groups
- App Design

Are farmers’
markets
convenient?
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Focus Groups
- App Design

Are farmers’
markets
convenient?

VALLEY
METRO

NextRide

( Dont know? Search for STOP# )

Trip Planner
Transit Routes
Future Arrivals

Rider Alerts
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News & Press

Go to full site

© Copyright 2016 Valley Metro. All Rights Reserved.




Focus Groups
- App Design

Are messages
clear and
straight-forward? =




Focus Groups “ MARIC®PA
- App Design '

Are messages
clear and
straight-forward
in another
language?




Challenges

Deals/specials
Spanish phrasing
Priorities






Your Turn

Do you see these same obstacles in your
communities?

What have you been doing to address them?

What are some new ways you could address
these obstacles more effectively?



